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ARTICLE

The Uno Chair Rock

by Roger Yee

Charles O. Perry

A cartoon in
the New Yorker
magazine depicted
a stylish young
woman in a phone
booth inquiring,
“Museum of Modern
Art? I’'m about to go
shopping. What's the
right toaster to buy?”
Such is the stature of
New York’s Museum
of Modern Art (fondly
called “MoMA”) in
industrial design. This
year marks an interesting
milestone for MOMA, Charles O. Perry, a sculptor and industrial
designer, and Steelcase. As shoppers who turn to page 33 of Roger Yee is currently a senior editor for
MoMA'’s Holiday 2003 Gift Catalog will discover, MOMA can ship architecture at Visual Reference Publications,

. a publisher of books on design. In addition,
Perry’s graceful Uno™ Chair, from the Turnstone® brand of Steelcase, he provides editorial, public relations, and
in time for the holidays. It’s the first product by Steelcase featured marketing services for various publications
at the museum’s retail store, as well as the second piece of furniture ~ 2n@ other organizations in the design

) community. He is a graduate of Yale
deS|gned by Perry to be so honored. University School of Architecture.

Can everyday
objects be
works of art?




The Uno Chair Rocks MoMA, continued

The use of design as a marketing
strategy by national retailers
Illustrates the power of design to
stir dreams and spur sales.




The Uno Chair Rocks MoMA, continued

Good design is
increasingly
employed to
differentiate

products.




The Uno Chair Rocks MoMA, continued
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